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Blue Skies Coming 
March 11, 2017

Gray clouds and kids’ colds fueling your 
winter funk? Well squint your eyes and set 
your sights on “Blue Sky,” the 2017 Paideia 
Auction for financial aid! Book your favorite 
babysitter and shake out your sundress for Sat-
urday, March 11, our second year at the open, 
airy Ponce City Market. Doors open at 6 p.m., 
so download your wish list, come early, and 
bid often!

Enjoy the freedom of Text 2 Bid, our mobile 
bidding system, featuring easy access to all 
items all the time; you’re free to wander and 
explore, bidding from anywhere in the room with the press of a finger! And don’t 
worry - there’ll be plenty of help should you need technical support.

This year’s Live Auction features the return of auctioneer to the stars, Hugh 
Edmeades! Hugh is an internationally renowned talent, boasting 30 years experi-
ence with Christie’s Auction House, countless celebrity collaborations, and over 
2,300 auctions under his belt! Revel in the fast-paced thrill of a real-deal bidding 
war, guided by one of the world’s best auctioneers!

Starting Wednesday, Feb. 15, go to www.paideiaschool.org/auction to scroll 
through this year’s huge array of offerings in Paideia’s popular online auction 
catalog. You can also make a wish list, purchase auction and tuition raffle tickets, 
and update credit card information to avoid waiting in line on March 11. And 
don’t forget to “Like” Paideia Auction on Facebook to view featured auction 
items and receive crucial auction updates! 

Remember, “Blue Sky” depends on you for its success, and as always, 100 
percent of auction proceeds go to financial aid. Kids’ dreams are as various as the 
clouds. Let’s work together to help them open up the sky beyond!

Pajama Auction: Get 
Comfy and Bid, Bid, Bid

You don’t have to wait until March to bid on 
favorite items; heck, you don’t even have to leave 
the house! You can Bid in Bed during our an-
nual online Pajama Auction, open Wednesday, 
Feb. 17 – Sunday, Feb. 26! The Pajama Auction 
features our largest offering of items available 
exclusively during this time frame. So head to 
www.paideiaschool.org/auction, sink deeper into 
your sofa, and feel cozy in the knowledge that all 
those couch-potato bids go directly to financial 
aid. If you are not a current Paideia parent and 
would like access to the Pajama Auction, please 
contact Barbara Wrede at wrede.barbara@pai-
deiaschool.org

Donate Today
It’s not too late to donate items! Donate online 

at www.paideiaschool.org/auction. For more 
information, contact Sarah Ellyson, ellyson.
sarah@comcast.net, or Susan Goico, sewalker_
alas@yahoo.com, parent donation co-chairs. And 
if you haven’t yet volunteered, please consider 
helping with event set-up, raffle ticket sales, data 
entry, guest check-in, or one of the many other 
available job opportunities listed online at the 
school website in the Parent Portal, under Par-
ent Sign Up Center. Many thanks to all parents, 
grandparents, alums, alum parents, and special 
friends who have already contributed to this 
year’s event!

Author/Illustrator 
Stops by Paideia
Award winning children’s book illustrator and 
author Bryan Collier visited Paideia to the delight 
of the elementary students and their teachers.

Read elementary librarian Natalie Bernstein’s 
account beginning on page 3.



community

Georgia Tech Students 
Talk About Careers in 
Medicine

For the second year in a row, members of 
Georgia Tech’s American Medical Student 
Association visited Paideia’s junior high as 
a part of a mentoring initiative. They came 
to offer information and encouragement 
to students who might consider careers in 
medicine. AMSA is a student-governed, na-
tional organization that represents concerns 
of physicians in training.

Five undergrad students addressed the ju-
nior high in the black box theater providing 
information on the need for doctors and oth-
er medical personnel in the future. They told 
the junior high audience that even in 2016, 
studies showed that there was a shortage of 
96,000 doctors in the United States, with an 
aging population of both patients and doctors 
requiring new medical professionals.

“Our organization aims to encourage the 
younger generation to get into the medical 
field and to support their efforts to get into 
college, medical school and then once on the 
job, in their chosen professions,” said Dami 
Taiwo, who is a second year biochemistry 
major at Tech and on the executive board of 
AMSA.

The program presented Jan.10 was meant 
to introduce students to possibilities of medi-
cal careers. After that, once a month meet-
ings will offer those interested interactive 
activities such as first aid training and a field 
trip to the Centers for Disease Control.

The five students answered questions 
about the broad range of opportunities in 
medicine, including research, hospital staff-
ing and specialties. They also described the 
educational process required of doctors, 
including undergraduate studies, medical 
school, internships and residencies. 

The outreach of the Georgia Tech students 
is a “near peer” education program designed 
to expose students to what it means to be a 
doctor in an ever-shifting work force and pa-
tient population. One of the students pointed 
out the possibilities of world travel and help-
ing people as two advantages offered by the 
different medical careers.

PESC Holiday Market 
Offers Shopping, Food 
and Fun 

On December 13, about 15 students from Action 
Ministries’ afterschool program came to Paideia to 
visit the annual Holiday Market sponsored by the 
Paideia Elementary Service Committee. The visi-
tors were able to pick out Christmas presents for 
important people in their lives, from their parents 
and siblings to their bus drivers and teachers. Paid-
eia parents and staff donated all kinds of gift items 
and Paideia students helped wrap gifts, provide 
support at a craft and gingerbread table and serve 
a meal to the visitors. The PESC holiday market is 
a continuation of the ongoing relationship between 
Paideia students and the elementary students who 
attend the afterschool program. 

Outdoor Club Observes Super Moon 
The high school Outdoor Club 

stayed active through the end of the 
first term, despite shorter days and 
cooler temperatures. Our third out-
ing of the fall was a return to Stone 
Mountain for an evening hike on 
Nov. 14. From atop the summit, we 
watched both the sunset and the rise 
of the full super moon, all within the 
space of less than an hour. At first the 
hazy sky left us wondering if the moon 
would appear; then, suddenly we were 
rewarded by the sight of a distinct 
glowing red ball which grew brighter 
and whiter as it climbed higher. It was 
the closest full moon to earth in over 
fifty years, making it especially large in appearance. We were but a handful among many other 
people who were also there to witness and celebrate this unique celestial event.

Participating on the hike were: juniors Izzy Pitman, Jack Friedman, Camille Juliano; 
freshmen Lylah Bannister, Joshua Cotom, Ruby Forde, Erik Guzman, Sophia Kennedy, 
Tristan Ouweleen; and Mark Alexander (faculty advisor).

Our fourth outing of the term was a “stressbuster hike” on Dec. 10, just before final exams. 
Several club members took a study break and enjoyed a morning hike at Sweetwater Creek 
State Park. Temperatures were just above freezing when we began, but we stayed warm thanks 
to hot chocolate provided by Izzy Pitman. The four-mile loop trail took us through quiet forests 
and fields before we descended to the banks of Sweetwater Creek. We rock-hopped alongside 
the stream and gazed out at the rapids glimmering in the sun’s rays. It was a beautiful and crisp 
early winter day, perfect for a hike!

– Mark Alexander, Outdoor Club faculty advisor

From left:  Mark Alexander, Sophia Kennedy, Ruby Forde, 
Izzy Pitman, Sadie Holcomb

Paideia’s Financial 
Aid Tax Credit 
Program

For 2017, a record 215 families 
and individuals chose to redirect 
Georgia tax dollars to Paideia through 
the Financial Aid Tax Credit (FATC) 
program. Due to the popularity of this 
program, the state will prorate contri-
butions once again by approximately 
50 percent.  Even with the Georgia De-
partment of Revenue’s reduction, more 
than $350,000 will go to Paideia’s 
financial aid program. Thank you to all 
who participated! To learn more about 
FATC, go to www.paideiaschool.org/
support-paideia/financial-aid-tax-credit. 
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continued on page 7

Knock Knock. Who’s There? Bryan Collier!
By Natalie Bernstein, Elementary Librarian

Where do the books we love come from? 
Sometimes children don’t fully realize that 
the books they borrow and read don’t just 
come from the store or the publisher. Invit-
ing an author or illustrator to school helps 
them understand that every single book they 
read has emerged from the mind and heart 
of a real person, a person who was once a 
child like them and whose work is informed 
by childhood memories of longing and loss, 
passion, joy and love. 

And in January, the Paideia elementary 
library welcomed one of the most acclaimed 
author/illustrators working in children’s lit-
erature today. Bryan Collier, winner of nine 
Coretta Scott King awards/honors and four 
Caldecott honors, 
plus other awards too 
numerous to men-
tion, enthralled our 
students by talking 
about his own jour-
ney into the world of 
creating and illustrat-
ing children’s books.

Collier’s work 
is breathtaking in 
scope, beauty, subtle-
ty and intentionality. 
His paintings and 
collages embody 
rhythm, resilience, 
exuberance and 
scholarship. They are 
layered both liter-
ally and figuratively 
with meaning. But 
in order for children 
to get the most out of his visit, they needed 
to take the time to slow down, look at book 
after book and discover nuances and meta-
phors. And so, in preparation, my colleague 
Lauren Jonker and I began sharing his 
books with every class, every week, from 
October to early January. I have never spent 
so much time on the work of a single author/
illustrator. It has turned out to be one of the 
most rewarding teaching experiences of my 

career. 
Children were captivated by the story of 

Dave the Potter: Artist, Poet, Slave. Getting 
into the consciousness of an enslaved man 
who lived 200 years ago, a man who took 
the enormous—and illegal— risk to sign his 
work, was astonishing for us. One kindergar-
tener went home and spoke breathlessly for 
days about it: “Mom! You don’t know Dave? 
He was this amazing potter. His pots sell for 
hundreds of thousands of dollars now! But 
he was a slave! He wasn’t allowed to learn 
to read and write, but he did it! He wrote, ‘I 
MADE THIS JAR’ on his work!” Another 
parent told me that when her family visited 
the Metropolitan Museum of Art, her son 
approached a case and practically shrieked: 

“That’s his pot! That’s Dave’s pot!”
Another mesmerizing work, Lift Your 

Light a Little Higher: The Story of Stephen 
Bishop, Slave Explorer, tells the story of 
Mammoth Cave, Kentucky. An enslaved man 
was told to explore and map the cave so that 
the landowner (and slaveholder) could turn 
it into a profitable tourist attraction. Stephen 
made his way through miles of treacherous 
underground labyrinths, made major discov-

eries and created a map. He then led tourists 
from all over the world into the bowels of the 
earth: an enslaved man became the world’s 
foremost authority on one of the most impor-
tant natural landforms on earth and, again, 
signed his name to let us know he was there.

These books help us introduce the history 
of slavery to young children through notions 
of individual experience, resistance and pride 
in accomplishment, but their solemn and 
scrupulously researched illustrations remind 
us of the evil that haunts us still. They give 
us a chance to talk about restorative justice 
today and what we need to work on so that 
everyone is treated fairly, in our classrooms 
and in our world.

Collier’s body of work also includes vi-
brant, playful and 
uplifting titles as 
well. He read aloud 
his first book, Up-
town, a tribute to 
Harlem, but it would 
be more accurate to 
say he performed it: 
bouncing on his toes, 
his deep voice filling 
the room – and since 
the children had 
heard me read it in 
advance, they were 
alert to every inflec-
tion. One of his most 
beloved books was 
Trombone Shorty, 
an autobiography 
of the great (30-
year old) prodigy. 
Four-year-old Troy 

Andrews dreamed of being a musician and 
found a broken trombone somewhere and 
taught himself to play. Collier asked, “Where 
but in New Orleans are you going to find 
an old trombone lying around someplace?” 
Andrews was so little, shorter than the 
trombone, that sometimes he fell over as he 
marched along, playing with the grownups 
in neighborhood parades, but he always just 
got back up and went after his dream. And 
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History Is Made: Paideia Gets a Mascot
The Python — “sleek, lithe, and 100 percent muscle — Is Chosen
Editor’s note: twenty-four years ago, the 
mighty python was selected as paideia’s 
mascot. As we begin a new year, we 
thought a look back at how the python 
squeezed out his competition was in order.

Prelude
It was all done in ‘P’s’. From the very 

start, it was clear that the mascot chosen 
would begin with a ‘P’. The powers of allit-
eration in these things are apparently irresist-
ible. Which ‘P’ became the question. From 
late October until the holiday break, the high 
school was consumed in a historic process 
which yielded Paideia’s first ever Official 
School Mascot. There were moments of 
great hilarity; times of intense competition; 
the thrills of victory, and, alas, the agony of 
being the creature sent back to the animal 
kingdom-forever an anonymous also-ran. 
Like most things in high school, frivolity and 
utmost seriousness were never very far apart.

How did it start? The mascot issue has 
been around Paideia for a long time. Every 
year or so it would surface. For example, 
during the 1982-83 school year there was a 
concerted effort to make the rabbit the mas-
cot. A concerted effort, yes, but not a wide-
spread effort. Too many students thought a 
rabbit either lacked stature or was more ap-
propriate for a kindergarten program. Shortly 
thereafter someone unilaterally bought a few 
hats inscribed with “Paideia Panthers,” now 
a real collector’s item. But, to quote Ogden 
Nash, when called by a panther, Paideia 
didn’t anther. Last year in this newsletter, 
parent and now faculty member Ken Sos-
ebee delivered an impassioned plea for the 
school to adopt the piranha. The response 
was muted; it is a fish with few friends.

The long history represents a classic case 
of gridlock, the inability of an institution to 
resolve a matter that most, or many, wanted 
resolved. So, there being a momentary lull 
in the capital campaign, I decided to spend 
time exercising those powers which reside 
only with a headmaster. I decided to call the 
question. In early November I announced to 

the high school in Monday Morning Meeting 
that we were going to face the mascot matter 
head on, and either get a mascot for Paideia, 
or dispense with the question for the next 
three or four years. Mumblings of “Oh no, 
here we go again,” were heard from the audi-
ence. Exercising that deafness which resides 
only in headmasters, I persevered.

Process
There are, in my opinion, two reasons 

that Paideia has never had a mascot, one 
historical and the other political. The his-
torical one is that in starting the school, we 
just never went ahead and chose one before 
students arrived and settled in. That’s what 
most new schools do. The principal or the 
original faculty get out the mascot catalogue 
and point to one that pleases them. Once an 
animal gets selected, it’s almost impossible 
to dethrone it. But we had our hands full in 
1971 trying to get the doors opened and then 
when the cold weather settled in, getting 
them to close. Not one thought was given 
to a mascot. So we got started in the No 
Mascot mode. After that, the political reason 
prevailed.

In order to change for the No Mascot 
mode to the Yes Mascot mode, there would 
have to be a break with tradition. It takes sig-
nificant consensus, or at least a heavy major-
ity, to overturn tradition. The longer it goes, 
the harder it is to change. Previous attempts 
at change lacked the legitimacy of a demo-
cratic process and widespread participation. 
In each case, one small group decided it 
wanted a certain mascot. Inevitably a reac-
tion set in from those who did not like that 
particular mascot, or who did not like the 
people who liked that mascot, or who did not 
like the idea of any mascot. Gridlock. What 
we needed was a process unquestionably 
democratic.

We needed a committee, one elected by 
the entire high school. Then that committee 
could decide how to proceed. Two students 
from each class were elected from a slate of 
self-nominees. To connect the committee to 

existing student government, I asked Carrie 
Morris and Emery Wright, the president 
and vice-president of the Steering Com-
mittee, to serve. I appointed three teachers: 
Marty Hays, athletic director and himself 
a veteran of previous mascot wars; Stacey 
Winston, teacher and coach; Ruth Dinkins, 
teacher and fan. I held on to the gavel. The 
students, several of whom had tried at earlier 
times to get a mascot and still had their fa-
vorites, did a great job from the beginning to 
end. They were Amy Ferguson ’97, Sarah 
Abramson ’97, Bennett Hollberg ’96, Ori-
on Hanson ’96, Jeremy Deason ’95, Corey 
Brown-Stevens ’95, Maggie Hatcher ’94, 
and Marc Bates ’94.

The first question for the committee to 
resolve was whether the high school really 
wanted any mascot. A simple yes/no vote 
was in order. Without a strong majority, there 
would be no reason to continue. We had our 
first of many votes. An overwhelming major-
ity, 84 percent, said that they wanted Paideia 
to move forward on this issue. Next came the 
question of what would be decided and how 
we would proceed. The mascot committee 
established some guidelines. As best I can 
remember them, they were as follows:

The school colors, blue and white, were 
not up for grabs. Any mascot would have to 
be compatible with these colors. This would 
save us the potential embarrassment of an-
nouncing at some future basketball game 
the “Paideia Green Wave” and having the 
team come out in blue and white. Besides, 
the school already had a considerable invest-
ment in uniforms.

The decision would be made by the high 
school, and the rest of the school would be 
disenfranchised. The reason for this exclu-
sion is that for a mascot to survive, high 
school students would need to feel they 
chose it. The kiss of death for any winner 
would be the criticism that it was foisted on 
the high school by the half day or elementa-
ry. Teachers throughout the school, however, 
were given a vote, but discouraged from ac-
tive campaigning.
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continued on page 6

The Pi sign would stay. The mascot, most 
likely an animal, would not replace the dis-
tinctive ∏which for years has lent an air of 
geometric sophistication to the school. Why 
can’t a school have both a mascot and a 
mathematical sign?

The committee would not accept nomina-
tions for a mascot which was, in the opinion 
of the committee, of questionable taste, or 
potentially insulting to any ethnic group. The 
Braves and the Fighting Irish need not apply.

And, finally, although this was serious 
business, we were going to have fun with it.

The nominations were open. Anyone who 
could gather ten signatures could nominate 
a candidate to appear on the initial ballot. 
Several mascot candidates were nominated 
by different students. The original list of ten 
included:

Blue Storm Plague 
Blue Wave Puma
Panther Python
Penguin Seatbelts 
 Platypus Stones

It was obvious to everyone who thought 
about it that the overwhelming 84 percent 
support for a school mascot would diminish 
when people began to consider real alter-
natives and were no longer just indicating 
support for the concept of a mascot. The 
goal of the committee was to end up with 
as many people having voted for the winner 
as possible, certainly a majority. The weight 
of tradition could not be overturned on a 
28 percent plurality vote. Consequently, a 
series of elections was necessary to winnow 
down the original list to two or three final-
ists from which the winner would emerge. 
We had ten nominees, and each student in 
the high school could cast four votes. The 
day before Thanksgiving, the first primary 
election was held. It was a bad day for the 
Seatbelts and the Stones. The Panther, the 
Penguin, the Puma, and the Python came 
out of the pack as clear winners. Now the 
campaigning could begin.

Publicity and Promotion
The committee agreed that when we got 

down to a manageable number of nominees 
we would encourage an extravaganza of 
campaigning and hoopla. We got it. Cam-

paign committees for each of the Final Four 
were formed from those who had nominated 
the particular creature and other interested 
supporters. Members of the mascot commit-
tee assumed leadership positions with their 
favorite nominee. Soon the walls of the high 
school were blanketed with posters and cam-
paign advertising. Many were creative and 
funny; those that weren’t made up in wall 
space what they lacked in originality. The in-
tensity and passion picked up. One could tell 
that for the first time many students sensed 
that indeed Paideia was going to end up with 
a mascot and, God forbid, it might not be 
the one they imagined when they cast the 
original vote in favor of the idea. Democracy 
is a good idea, as long as you get your first 
choice.

The committee for the Panther never got 
organized. “ It was found dead in the jun-
gle,” quipped on of its detractors. The Puma 
became the cat of choice. The Puma commit-
tee positioned its mascot as the strong, virile, 
and aggressive candidate. For these students 
it was important that the Paideia mascot be 
tough so that it would reflect favorably on 
our athletic teams. We play the Pace Knights, 
the G.A.C. Crusaders, the Decatur Bulldogs, 
and an occasional Lovett Lion. Against such 
formidable opponents, one needs to be fero-
cious. Deadly, like a Python, is not enough. 
Clumsy, like a penguin, would risk ridicule, 
according to the Puma supporters. The Puma 
seemed to attract enthusiastic support among 

members of the varsity basketball teams. The 
artwork which adorned the school empha-
sized this dominating, varsity image. 

The Penguin advertising probably would 
have won the creativity award. With such 
slogans as “Step into the Cold,” the Penguin 
Committee effectively counteracted the 
image of their bird as inept and goofy by 
portraying it as both muscular and athleti-
cally versatile. Pittsburgh Penguin hats and 
sweatshirts appeared on campus; the lyrics to 
“Earth Angel” appeared, an old rock and roll 
song by a group called the Penguins.

The Python committee emphasized the 
uniqueness of its creature. It could dispose 
of an opponent by strangling it and then 
devouring it whole. A Pace Knight appeared 
inside a long blue snake on the high school 
commons wall. Tilly Hatcher distributed 
blue pipe cleaners twisted like small snakes 
that could be worn on the lapel, or in the hair 
like Medusa. One poster cited the advan-
tages of the python: “It’s sleek, it’s lithe, it’s 
100% muscle.” (Someone scrawled at the 
bottom”… and it has no arms.”) The Python 
Committee took a few liberties with its spe-
cies. It provided a name (Monty); it gave it 
a hiss, which no one was sure real pythons 
possessed; and the committee came up with 
a hand signal, sort of like an arthritic peace 
sign to represent the fangs of the python 
(fangs which no one was sure pythons have). 
A multi-sensory mascot.

Among the four finalists (Panther, Pen-
guin, Puma, and Python), there seemed to be 
a basic split in the student body. It’s an age-
old rift and one which particularly haunts 
Paideia: the traditional versus the innovative; 
or “What’s wrong with being a little normal 
around here?” versus “We hate being like 
everyone else.” Even if the Panther had not 
died an early death, it would have had prob-
lems. There are 16 high schools in Georgia 
who have a panther as their mascot. It ranks 
right up there with the bulldog, the yellow 
jacket, and the tiger, about as original a des-
ignation as calling your cul-de-sac Peachtree 
Rounds. The Puma became the choice of the 
traditionalist. Even though there are no other 
puma among Georgia high schools, no one 
could suggest that pumas were fanciful or 
lacked what the Romans called ‘gravitas’. In 
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fact, Penguin and Python supporters went af-
ter the Puma as too traditional. They likened 
it to the Lovett Lion and The Westminster 
Wildcat. Guilt by association on this campus.

The Python became the darling of those 
determined to be Other. Lots of seniors and 
ninth graders, strange bedfellows, spearhead-
ed the effort. The Penguin tried to capture 
the middle-more traditional than the Python, 
but less humdrum than the Puma. Apart from 
the Pittsburgh hockey team and Antarctica 
Country Day, there are no Penguin mascots.

From the very beginning, the mascot 
committee imagined an assembly or politi-
cal convention where each of the finalists 
would be presented in all its splendor to the 
student body. We scheduled the assembly for 
December 13. Losing the flip of the coin, the 
Penguin went first. 

There have been some great speeches in 
the annals of the school, but none better than 
the one Corey Brown-Stevens gave for his 
beloved Penguin. Dressed, of course, in a 
tuxedo, he cleverly promoted his candidate 
and ridiculed his opponents. The Penguin, 
he reasoned was an all-purpose mascot, as 
appropriate for the orchestra as for the sports 
teams. Penguin enthusiasts throughout the 
audience greeted his every rhetorical point 
with Penguin noisemakers-plastic gallon 
milk jugs designed like Penguins and filled 
with coins. At the end of his speech Corey 
countered the soft and fluffy Penguin image 
by introducing the Fighting Paideia Penguin. 
Orion Hanson, dressed like a Penguin (sort 
of), appeared from backstage wielding a 
roaring chain saw.

Jeremy Deason and Emery Wright 
spoke for the Puma. With help from some 
shills in the audience, they attempted to dis-
credit their opponents. The Penguin is “fat, 
short, feebleminded, too weak to protect it-
self, and it can’t even fly.” Take that. The Py-
thon, they hissed, is “just too s-s-s-s-stupid.” 
The Puma was everything a mascot should 
be: a powerful predator, an indigenous crea-
ture celebrated in American folklore (there 
was no time to pursue this claim), and an 
image to inspire fear in the heart of any op-
posing team. Jeremy and Emery has a pro-
nunciation problem to handle, not their own, 
but regarding the correct pronunciation of 

‘puma’. A whispering campaign had gone in 
the high school, supported by both Pythons 
and Penguins, that puma was pronounced 
‘pew-ma’. The dictionary confirmed this 
P.U. is a difficult letter combination to over-
come in any school. “We will be the ‘poo-
mas.” But clearly some damage was done.

The python committee put on a lengthy 
skit. Narrated by Tilly Hatcher and directed 
and choreographed by her sister, Maggie, 15 
or more students cavorted around the stage, 
slithering, undulating, encircling their com-
petition. The Python is agile a sportive, the 
narrator asserted, and, like the Puma, deserv-
ing of its own shoe contract. Then someone 
introduced the sandal-like py-thong. The 
hand gesture was emphasized. (Voice over) 
“ Imagine yourself at a party far away from 
Atlanta in the year 2001. You see a familiar 
face across the room.” He flashes the Python 
hand gesture. “Say, didn’t I go to high school 
with you?” she responds. They leave togeth-
er. And, of course, a Python Cheer: 

    
Choke ’em
Strangle ’em 
Swallow ‘em whole
Digest! Digest! Digest!
Hssssss-s-s-s-s.

To let passions cool, we waited a day 
before the second primary vote. After 
Tuesday’s vote, there were only two left 
standing. Both cats, Puma and Panther, had 
lost. The Penguin and Python were virtu-
ally tied for first place. There was some 
bitterness in defeat. Others scrambled on 
board the campaigns of the two remaining 
candidates, switching allegiances as the Ger-
mans marched into Paris. What was notable, 
although not surprising, about the reactions 
of some students was the intensity of com-
mitment in favor of, or against, a particular 
mascot. Powerful forces of community and 
self-image had been released. “ I can’t be-
lieve how stupid the penguin is,” moaned 
one former cat supporter, “really stupid.”

“You mean, unlike the Python?” I asked 
tentatively.

“Much stupider,” I was told. Silly me, yet 
again missing the obvious.

And these blind loyalties belong not only 

to the young. During basketball games, par-
ents who had heard from their children what 
was going on weighed in with strong opin-
ions. “Why can’t the parents vote?” someone 
wanted to know. “ I hate snakes,” offered 
another. “Promise me we won’t end up with 
a snake.”

Hsssss-s-s-s-s.

The Photo finish
The final election was very close. Almost 

everyone voted, including many on the fac-
ulty. The Python got 54 percent of the vote 
to 45 percent for the penguin and 1 percent 
write-ins or protest votes (“No mascot, damn 
it!!”). Ruth Dinkins, a woman of unimpeach-
able character, counted the ballots and we sat 
on the decision for day until the assembly /
talent show which traditionally occurs the 
afternoon before holiday break. Knowing of 
the disappointment of a substantial portion 
of the audience that their favorite was out in 
the cold (last seen drifting sadly out to sea 
on an ice floe…), I waited until the end of 
the assembly. Calling for unit and malice 
toward none, I asked for a big Paideia hiss 
to welcome the Paideia Pythons. There was 
cheering and there was anguish. Most impor-
tant of all, there was a two-week vacation for 
everyone to get used to the idea.

Postscript
So in a process open and democratic, fair 

and passionate, Paideia has reversed its 23-
year tradition and adopted a mascot. History 
has been written this year. The work of the 
mascot committee will continue. Lots of 
questions remain, questions of interpreta-
tion and presentation, image and versatility, 
promotions and shoe contracts. Who will call 
up opposing schools and get to tell them that 
from now on we would like to be introduced 
as the Pythons? How will the alumni react? 
A major question, of course, is what does the 
Paideia Python look like? How flexible is 
the image? Right now, all we know is that it 
prefers blue and white and it is fierce, but ca-
pable of kindness. It is sleek, lithe, and 100 
% muscle. And it’s ours, all ours.

— paul Bianchi, Headmaster
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alumni news

• Amanda Styles ’96 writes “I’ve just 
gotten a promotion!  I’m now the direc-
tor of information systems at Literacy 
Action, an adult literacy nonprofit that 
serves Atlanta.  I made a big change last 
year to work as a database administra-
tor after 15 years of being a fundraiser, 
and I love it. If any students or alums 
are interested in Salesforce and making 
a change like I did, I’d be happy to chat 
with them!”

•	 Haviland Stillwell ’99 writes “A very 
busy year personally and profession-
ally! First off, I got married in June to a 
wonderful woman, Reed Stillwell. My 
wife and I are based in Los Angeles, but 
I’m often in NYC and Atlanta for work! 
This year I was in a very funny musical 
parody of Hocus Pocus playing the Sarah 
Jessica Parker role. Also, I’m the voice 
of the new Barbie Dreamhouse, which 
is called “Hello Dreamhouse.” It’s like 
Siri for kids. I’m in the Netflix series 3% 
and am in the video games “Fallout4” 
and “Masquerada.” And I play my usual 
role in Ever After High, which you can 
watch on Netflix, as well. Also this year, 
I played a publicist on the show UnRE-
AL, a very flirty bartender on the show 
Stitchers, a sorority girl in the film Love 
is All You Need? And I shot the movie 
Baywatch, which will come out next 
summer.” 

•	 Simon Cowart ’01 writes “On Septem-
ber 24th, I married the beautiful and bril-
liant Emily Leithauser on a mountain-
side overlooking Sewanee University. 
Emily is a visiting assistant professor 
teaching both English and creative writ-
ing at Emory. She also recently won the 
Able Muse Book Award for her book of 
poetry, A Borrowed World. I’ve worked 
for the Coca-Cola Company as a global 
social media strategist for the past four 
years.”

•	 Whitney Brown ’03 has been working 
at Agnes Scott College where she gradu-
ated from in 2007, for the past six years.  
She manages music events and the 
day-to-day operations of the music de-
partment.  In August 2016, she began to 

pursue her masters of divinity at Candler 
School of Theology-Emory University, 
with a goal to become a counselor after 
completing her degree.  

•	 Jeffery Martin (formerly Johnson) 
’09, who founded the non-profit, “Hon-
orCode”, won first place in Forbes maga-
zine’s “Change the World” competition 
and was awarded a $425,000 grant to 
continue his work. 

•	 Leni Clark ’13 graduated from the 
University of Georgia in December with 
a degree in consumer economics and 
minor in Spanish. She interned as a fi-
nancial planner in her junior and senior 
years. In the spring, she will attend a pro-
gram in northern India with the National 
Outdoor Leadership School (NOLS) and 
looks forward to backpacking and travel-
ing in India and beyond.

•	 Vanessa Barnes ’14 writes “I initially 
enrolled at American University, but 
after my freshman year I decided that 

wasn’t the place for me. I took a gap 
year following and spent three months in 
South America (Ecuador, Peru and Bo-
livia) through a program called “Think-
ing Beyond Borders”. And now I have 
transferred to the University of Sussex 
in Brighton, UK. I am studying Interna-
tional Relations and Development and 
absolutely love my new English life! 

•	 Sarina Chalmers ’16 completed her 
solo hike of the entire Appalachian Trail 
after five grueling months. She started in 
Maine and ended in Georgia. Her person-
al best day of hiking was 54 miles in less 
than 22 hours. Her mom, Rebecca, who 
joined Sarina for five days on the trail, 
reports that Sarina “came upon six bears 
on her journey and ate terrible food.” 

•	 Shivani	Beal	‘16 was named to the 
University Athletic Association’s Wom-
en’s Soccer First Team and also named 
as the conference’s Rookie of the Year. 
Shivani plays for Emory University.

Alumni News Compiled by Anna Beck, Director of Alumni Relations

Collier continued from page 3

hooray for YouTube! Children bounced in 
their seats as we watched Trombone Shorty 
perform at the White House. I reminded 
them, “Hey, if President Obama can sing 
along, so can we!” and we did. 

Collier’s books on Martin Luther King, 
Rosa Parks, Langston Hughes, Booker T. 
Washington and Roberto Clemente have 
long been a backbone of the library collec-
tion. Kids were incredulous to hear that it 
took him seven years of weekly visits to 
publishing houses before his work was ac-
cepted. Publishers told him over and over 
again that there wasn’t any market for books 
featuring black characters. Now, of course, 
those same publishers are clamoring for his 
work. He reminded students not to give up 
on a dream, to be persistent and persevere.

One of the most important things about 
the visit was that he took the time to take 
loads of questions from children. One child 
asked, “How do you cut out your pictures 
for your collages?” Collier replied, “I use an 

continued on page 8

x-acto knife. But I don’t recommend you use 
one yet.” Kids: “Why? Did you cut yourself? 
Where? What finger? Can we see it?”

Another student asked, “What was it like 
when you won your first Coretta Scott King 
Award?”

His reply: “I had no idea what it was. You 
know, they call you REALLY early in the 
morning. That phone kept ringing at 6 a.m. I 
kept thinking, ‘Who would call me at 6:00? 
So at first I ignored it. But when they kept on 
calling, I picked up the phone and there were 
all these librarians screaming and cheering. 
I thanked them and went back to bed. And 
then my publisher called and told me it was 
a really big deal.”

An African-American first grade girl 
asked him, “Why do you make tons of your 
people brown?”

Collier answered this question several 
times with a personal story. “When I was a 
boy, my favorite book was The Snowy Day. 
My mom bought it for me when I was about 
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Collier continued from page 7

four. I couldn’t read it but I was so excited 
– it was the first book I ever saw where the 
boy in the book looked like me! He even 
had my same pajamas!” To another student 
who asked him the same question privately, 
he said, “Look around this library. We’re 
just trying to catch up.” I loved the way he 
put that, in simple terms that a child could 
understand; children are always trying to 
catch up. 

Collier concluded several of his presen-
tations with a performance of his award-
winning Knock Knock: My Dad’s Dream for 
Me by Daniel Beatty. This stunning work 
tells the story of a little boy who used to play 
a game with his father. Every morning, his 
father would knock on his door. The boy 
would pretend to be asleep, and then leap 
into his father’s arms. “I love you, Papa!” 
he would say. “And then one day the knock 
knock never came.” Collier explained: “This 
book is for every child out there who has 
lost a parent, through death, divorce, deploy-
ment, incarceration or abandonment. This lit-

tle boy is a prince. He is smart and beautiful. 
He doesn’t know what happened to his papa. 
He just knows how desperately he misses 
him. Nobody should leave a boy like him.” 
The room was hushed. The adults in the 
room were in tears. I had shared the book in 
advance with several classes where children 
raised their hands and said, “I never get to 
see my dad anymore.” “My mom died when 
I was 8. I miss her so much.” And when Col-
lier shared it, I have never seen a group of 
children more silent. Their eyes were locked 
on him, waiting for his next word. A nine-
year-old boy told me later, “That book, the 
way he told it, it just made me so emotional.” 
And an 11-year-old girl raised her hand and 
said to him, “Thank you for making these 
books. You take really hard subjects and you 
help us think about them and make them 
something we can relate to.”

These poignant responses point to a central 
theme that I emphasized with all the classes: 
we all need books that are mirrors, books that 
reflect who we are or our own experiences. 
At the same time, we all need books that are 
windows, books that give us access to the 

interior lives of others. In Knock Knock, our 
hearts ache for the little boy who misses his 
father, either with empathy or with profound 
identification. 

The ripple of effect of Collier’s visit is be-
yond my biggest dreams. White parents have 
written me to say that it gave them an open-
ing to talk to their children about race, to talk 
about Black Lives Matter and other events 
in the news. African American parents have 
written me to tell me how much it meant to 
their children to have him address their con-
cerns and make them feel visible at school. 
Art teachers, parents and kids alike have told 
me that they too are slowing down, looking 
at illustrations in a new way, noting inten-
tionality and embedded meaning. Collier’s 
actual presence—his big voice, his big per-
sonality—was as layered with meaning as his 
collages. The sheer intimacy of being with 
him, after the intimate relationships we had 
formed with his books, will have a resound-
ing ripple effect as these young children grow 
into artists, writers, activists and parents. 


